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Consumers who avoid Fukushima food products
are in the minority but not decreasing rapidly
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Forgetting has steadily progressed over time
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Consumers who avoid Fukushima food
products maintain their strict assessment of
risk even after they know the facts

Don't know the inspection is conducted
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Consumers who avoid Fukushima food
products maintain their strict assessment of
risk even after they know the facts

Average degree of scientific knowledge about radiation
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It can’t be said that the avoidance of Fukushima products
is the result of scientific ignorance among consumers.



Four factors in the difficult position
of Fukushima food products

eproblems in the distribution process

eprolonged vague anxiety and forgetting on the part
of some customers

erebuilding trust in the minority of consumers who
feel deep distrust toward mainstream scientists,
TEPCO, and the government

«the social dialogue with those refusing to eat food
from the area affected by the nuclear disaster even
after the most honest communication with them



The results of “the total amount
of all bags inspection™ of rice

e Screening inspection followed by detailed inspection
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< 25 Bqg/kg 25-50 Bq/kg 51-75 Bq/kg 76-100 Bq/kg > 100 Bq/kg

2012 Number of Bags 10,323,674 20,357 1,678 389 71
Proportion 99.7826% 0.1968% 0.0162% 0.0038% 0.0007%

2013 Number of Bags 10,999,223 6,484 493 323 28
Proportion 99.9334% 0.0589% 0.0045% 0.0029% 0.0003%

2014 Number of Bags 11,013,045 1,910 12 2 2
Proportion 99.9825% 0.0173% 0.0001% 0.00002% 0.00002%

2015 Number of Bags 10,498,050 647 17 1 0
Proportion 99.9937% 0.0062% 0.0002% 0.00001% 0%

2016 Number of Bags 10,255,166 417 5 0 0
Proportion 99.9959% 0.0041% 0.00005% 0% 0%

From https://fukumegu.org/ok/kome/



The determining factor of radioactive
contamination of rice is ...
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e An effective countermeasure
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against the contamination of rice is

the use of K fertilizer. - ‘
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Changes
in the price

of rice

From the Ministry of
Agriculture, Forestry, and
Fisherie, 2007-2017
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Cucumber did not suffer any serious
orice drop in the Tokyo market after the
disaster except 2012
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Characteristics of rice as a commodity leading to
a price drop in Fukushima rice after the disaster

e Rice is produced in all
prefectures of Japan, is
harvested in the same season
throughout Japan, and is
distributed and consumed
throughout the year.

e Many brands of rice from many
prefectures are available, even
in small supermarkets, and
consumers and distributors
usually have numerous options

for rice.




The determining factor in the market is the
presence of alternatives rather than the degree
of radioactive inspection and countermeasures

e Freedom from radioactive contamination is not the decisive
factor and is not enough to make consumers choose Fukushima
rice over rice from other areas not affected by the disaster.
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e [0 restart the sales contract with Fukushima rice farmers

means to-canceling the sales contract with the producers in the
other prefectures--existence of switching cost among buyers.




What is necessary now is...
“Commonplace” Marketing and

Branding Strategy

e The characteristic of Fukushima agriculture as an all-
round player is that of being relatively vulnerable to buyers
and consumers’ avoidance or so-called reputational
damage.

e By understanding the safety, one can turn one’s negative
evaluation or image into a neutral one, but not quite into a
positive one.

e The buyers and consumers need to choose to show that
each Fukushima food product surely has its own values
and attractions in comparison with other areas’ products.



Where has the Fukushima rice gone?

Proportion of sales channels, 2008
(excluding sales to wholesales distributors)

Made by the speaker
from the research of
Fukushima prefectural
government
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Proportion of sales channels, 2012
(excluding sales to wholesales distributors)

b

Proportion of sales channels, 2015
(excluding sales to wholesales distributors)
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S using rice for onigiri and
bento necessarily bad?

* Absence of visible Fukushima
branding on rice in supermarkets
causes additional damage to the
brand image

e l[ower price range but stable long-
term sales contracts

« demand and prices for onigiri and
bento sold in convenience stores are
rising due to changes in lifestyle

e Specializing in onigiriand bento use
can be not only a pragmatic strategy
but also a blue ocean strategy for
Fukushima rice farmers.
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