
From 11 March to 1 April 2011 
1 

 
 

Fukushima nuclear crisis 
 

Brief review of communication activities 
undertaken by ASN 

 
From 11 March to 1 April 2011 

 
 

 
 
 

 
 



From 11 March to 1 April 2011 
2 

Two resolutions adopted by the Commission of ASN; 

About 1.000 media requests (ask for interview);  

About 60 long interviews given to the radio and TV; 

Mobilization of a team of ASN’ spokespersons (president, commissioners, managing 

directors, directors) every day;  

23 press releases issued; 

Creation of a press center in ASN’s premises; 

16 press conferences handled at ASN’s press center; 

The media appreciated ASN’s attitude based on reactivity, transparency and 

pedagogy; 

Narrow collaboration with IRSN (ASN’s technical support) in technical and 

communication fields. 

the main challenges for ASN’s communication: deal with a huge pressure and wide 

range of questions.  

To cope with media pressure 
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ASN’s emergency organisation includes the communication function; 

33 staff communication team (12 communication officers supported by 21 officers 

of other departments ) being : 

On day and night shifts from 13 to 21 March; 

On long day shifts from 6 am to 22 pm including the weekend from 21 to 26 March; 

Reduced day shifts from 8 am to 14 pm (weekends) and 8 am to 20 pm (week) from 27 

to 31 March; 

Since April, 1st, on day shifts from 8 am to 18 pm during the week. 

The ASN’s Emergency center was on day and night shifts from 13 to 1st April 

2011 (technical and logistics staff). Since April, 1st, just on day shifts.  

ASN’s communication crisis organisation 
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Creation of a E-

newsletter 

dedicated to the 

Japanese nuclear 

events (13 editions) 

Dedicated communication tools (1/3) 
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Creation of a dedicated web site 

Attendance between 11 March / 4 April (Google Analytics) : 

Dedicated communication tools (2/3) 

598.877 visits; 

peak (March 15):                                          

73.669 visites;  

332.438 visitors;  

1.187 610 pages 

consulted. 
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47 videos uploaded on www.asn.fr on the earthquake in Japan (interviews, 

press conferences). 

Presence of ASN on social networks:  

Facebook: 561 persons appreciate ASN’s publication. 

Twitter: more than 424 subscribers. 

Dailymotion : ASN’s video: 53 097 consultations. 

Dedicated communication tools (3/3) 
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To cope with public demands  

 160 messages to sent ASN (through contact@asn.fr or Facebook).  

 Main items: 

 ideas for technical solutions; 

 situation in Japan (technical and health issues); 

 consequences in France (seriousness; nature of the radio elements; protective 

actions…); 

 Japanese goods imports; 

 blame (lack of information, etc.). 

  Before the radioactivity reached France, ASN decided:  

 to open a call center for general public (1.048 calls received by 01/04/2011); 

 to create a Q&A section on health and environemental issues on ASN’s dedicated 
website. 
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